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Man’s Stressed Friend: How Your Mental Health Can Affect Your Dog
By Bronwyn Orr

If you think your dog looks stressed 
out, it might be your own stress 
levels that are affecting your pet 
pooch.

A study published in Nature’s 
Scientific Reports shows pet dogs 
may synchronise their stress levels 
with those of their owners.
More than just being “man’s best 
friend”, it appears our pet dogs may 
be mirroring our mental state too, 
and that can be bad for their health.

Border collies were used as part of  the study.  Flickr/Tamsin Cooper, CC BY-SA

By Cathleen Williams

They traveled from 40 states, 
1,000 strong, to join the Congress 
of the Poor People’s Campaign: A 
National Call for Moral Revival, in 
Washington D.C., June 17-19 2019. 
Led by Bishop Dr. William Barber 
II, of North Carolina, and Reverend 
Dr. Liz Theoharis from the Kairos 
Center in New York, they came to 
launch a “Third Reconstruction,” a 
movement to unite the poor --- of 
all origins and ethnicities, young 
and old, all genders and LGBTQ, 
building a coordinated, state-by-
state movement,  challenging 
the intertwined evils of poverty, 
institutionalized racism, militarism, 
and environmental devastation and 
the distorted narrative that poverty is 
the fault of the poor.

The First Reconstruction took place 
in the South from 1868 to 1890 after 
the Civil War. Millions had fought 
and died to end the enslavement of 
four million African Americans in 
the South. As a result, governments 
were remade in the former 
Confederacy, bringing practical 
liberation to both black and white as 
the tyranny of the plantation ruling 
class was overthrown.  Then came 
the Second Reconstruction, cresting 
in the 1960’s with the Civil Rights 
Movement. That movement, led by 
Dr. Martin Luther King, wasbuilt 
from the ground up in 600 cities 
as millions marched, defying the 
violence of segregationists, and 
demanded an end to poverty and 
racial oppression,..

Report on Congress of Poor People’s Campaign in Washington, D.C.

Continued Page 3
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By Alison Young and James Petty
   Melbourne, Australia

The news of Courtney Herron’s 
death has shocked Melbournians. 
While full details are yet to emerge, 
both she and the man charged with 
murdering her have been widely 
reported as being homeless. It’s 
revealing how news media use this 
information in framing their coverage of 
what happened.

Media use of the term “homeless” is rarely 
neutral. This is not to say someone’s housing 
status should never be included in reporting 
such events. However, we should be wary of 
how media coverage connects homelessness 
to violent crimes.

Before continuing, we should say we have 
relied entirely on the information reported in 
the media to write this article.

Connotations of homelessness

For victims of crime who lack stable 
housing, news media use their homelessness 
as evidence of their vulnerability. For 
perpetrators without housing, media use their 
homelessness as a context and explanation of 
their behaviour.

On the Monday following Herron’s death, 
The Guardian ran the headline: “Homeless 
man appears in court charged with murder of 
Courtney Herron”.

Including the adjective “homeless” in 
the headline means the accused, Henry 
Hammond, 27, is from the outset defined 
by a lack of housing, and by any adverse 
associations that might relate to individuals 
experiencing homelessness. In this context, 
the expression “homeless man” indicates 
how “homelessness” can be read as 
shorthand for criminal offending.

It’s striking that news reporting of Herron’s 
homelessness has tended to use expressions 
such as “of no fixed address”, rather than 
“homeless”, perhaps indicating an awareness 
of the adjective’s negative associations. 
The Age quotes an acquaintance as saying 
Herron should be “remembered for the 
lovely woman she was and not just another 
homeless person who died on the streets”.

For readers, knowing Herron was homeless 
helps us understand her vulnerability. 
Women experiencing homelessness face 
a range of risks and challenges, such as 

higher risks of sexual violence, exploitation 
and assault.

In contrast, Hammond’s homelessness has 
been reported in a way that frames the act of 
violence he has been charged with. Yet how 
does it help us understand this horrific act? 
Housing status is not generally included in 
reporting: we don’t see headlines like “Man 
who lives in renovated Victorian terrace 
accused of murder”.

In fact, criminal behaviour by homed people, 
in the form of family violence, is the main 
driver of homelessness in Australia. The 
relationship between homelessness and crime 
is thus more complex than media coverage 
suggests.

Hammond’s homelessness may well be 
an aspect of what has happened, but news 
headlines like The Guardian’s tap into a long 
standing association in some people’s minds 
between homelessness and criminality.

Victims and perpetrators

Following the 2014 killing of Renae 
(Yuk Ling) Lau by Scott Allen Miller in 
King’s Domain, Melbourne, the media 
depicted Miller as a dangerous monster. 
His homelessness was central to this 
framing. One news outlet (The Advertiser) 
ran the headline “Killer hobo” alongside 
Miller’s mug shot on the front page.

The equation of people experiencing 
homelessness and criminal behaviour 
can appear natural or logical. However, 
it is anything but: people experiencing 
homelessness are more likely to be victims 
of violent offending, not its perpetrators.

Also in 2014, Morgan Wayne “Mouse” 
Perry was killed while sleeping rough in 
Melbourne. His homelessness revealed the 
intense marginialization and disadvantage 
he faced. This was in stark contrast to 
the wealthy privilege of his killer, Easton 
Woodhead, who was found not guilty of 
murder because of mental impairment.

There is therefore an entrenched duality at 

work, in which homelessness leads 
to victimisation and yet also causes 
offending. This is inaccurate and 
simplistic.

The roles of the law and the media

Why is the association of homelessness 
and crime so strong? There are two 
main factors.

First, many behaviours made necessary by 
homelessness are criminal. Simply trying to 
survive puts people who are experiencing 
homelessness in direct contact with the 
criminal justice system.

In Victoria, for example, begging is a 
criminal offence. Other laws that unfairly 
target the homeless include indecent 
exposure laws, which result in homeless 
people being arrested for going to the toilet 
or washing themselves in public (because 
they lack the option to do so in private).

The second factor is the persistent linking of 
homelessness and crime in the media.

News stories proliferate in the tabloid 
media about aggressive beggars, foreign 
backpackers pretending to be homeless to 
make money and people who exploit their 
pets as they beg for donations.

Coverage of the homeless camp at Flinders 
Street Station in Melbourne during the 2017 
Australian Open tennis tournament routinely 
described inhabitants as drug dealers, 
criminals and professional troublemakers.

Being homeless means being vulnerable

When reading about any event involving 
people experiencing homelessness, we 
should remember that being homeless 
involves serious vulnerability. Homelessness 
is better understood not as a condition 
itself, but as a manifestation of multiple 
vulnerabilities: mental illness, chronic 
ill-health, unemployment, disadvantage, 
lack of education, histories of trauma or 
neglect, substance dependence and, always, 
poverty. This remains the case regardless of 
whether the person in question is a victim, an 
offender, or a bystander.

Alison Young is a professor of criminology 
at the University of Melbourne. James Petty 
is an honorary fellow of criminology at the 
University of Melbourne

Courtesy of The Conversation / INSP.ngo

Carelessly Linking Crime to Being Homeless Adds to the Harmful Stigma
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It’s all in the hair

Swedish researchers studied 58 dogs – 33 
Shetland Sheepdogs and 25 Border Collies 
– as well as their owners. The dogs selected 
were balanced for sex, breed and activity 
level.

Both dog and owner personality was 
assessed through standardised personality 
questionnaires, with owners filling out 
the Dog Personality Questionnaire on behalf 
of their pet.

The researchers also measured the 
hormone cortisol in the hair of dogs and their 
owners over a year-long period.

Cortisol is a measure of physiological stress, 
which can be raised during mental distress. 
But it’s also elevated for short periods such 
as during exercise and illness.

Hair cortisol is a good way of measuring 
long-term trends in stress levels, as hair 
grows slowly (about one centimetre per 
month) and absorbs circulating substances 
from the blood.

Impact on dogs

The results showed a significant correlation 
between human and dog cortisol levels 
across the year. In 57 of the dogs in summer 
and 55 in winter, cortisol levels matched 
those of their owners. This means that for 
these dogs, their cortisol levels rose and fell 
in unison with their owner’s.

This correlation was not influenced by dog 
activity levels or dog personality. It was, 
however, influenced by owner personality. 
Owners with higher stress levels tended to 
have dogs with higher stress levels too.

Female dogs had a stronger connection 
with their owner’s stress levels compared 
with male dogs. Previous studies 
have shown that female dogs (as well 
as rats and chimpanzees) are more 
emotionally responsive than males.

There’s also evidence that increased 
oxytocin (the love and bonding hormone) in 
female dogs results in increased interactions 
with their owner, causing a corresponding 
increase in the owner’s oxytocin levels. This 

effect wasn’t seen in male dogs.

A limiting factor to the new study was that it 
did not identify any causes of elevated stress 
in the dog owners. But what it does show is 
that regardless of the cause of the stress, our 

reaction to it impacts our dogs.

Our relationship with dogs

Researchers have long discussed the concept 
of what is called the “human-dog dyad”, a 
close bond between humans and dogs. This 
relationship, developed over 15,000 years, is 
unique in the animal world.

There is evidence to suggest dogs evolved 
alongside us and consequently are in tune 
with our emotions and bond with us through 
eye contact.

Although many aspects of this inter-species 
relationship are positive (particularly for us), 
it’s likely there are some drawbacks to this 
close relationship with dogs.

Like many animals, we can share 
diseases with our dogs such as the 
superbug MRSA and Q Fever. What’s 
more, dog bites are an issue of increasing 
importance to society.

We know that failing to providing basic care 
like food and shelter is cruel, but we often 
overlook how disregarding the mental lives 
of our pets can also negatively impact their 
welfare.

Helping our dogs cope

Dogs are sentient animals. This means they 
can experience both positive and negative 
emotions, such as pleasure, comfort, fear, 
and anxiety.

A poor mental state, where a dog is regularly 
experiencing negative emotions such as 
anxiety, can lead to poor animal welfare. If 
owners have an impact on the stress levels 
of their dogs, it means we also play a role in 
protecting their welfare.

The impact we have on our dog’s stress 
levels goes both ways - positive and 
negative. If we reduce our own stress levels, 
it’s likely we will also reduce our dog’s 
stress levels.

We know chronic stress is bad for 
both humans and dogs, increasing the 
likelihood we will get sick as well as 
decreasing our quality of life.

If you don’t work on decreasing your stress 
levels for your own sake, perhaps you will 
do it for your dog. There are great resources 
available for decreasing stress levels, and 
the good news is that some of them, such 
as getting out in nature, can be done with 
your dog right by your side.

Bronwyn Orr is a vet, and a PhD scholar at 
the University of Sydney

Courtesy of The Conversation / INSP.ngo

Man’s Stressed Friend     Continued from Page 1

Billy & Friends 2007 Photo Courtesy SHOC

Gremlin & Blue 2009 Photo Courtesy SHOC
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By Tony Inglis   Glasglow, Scotland

As INSP explored last year, Scotland is a 
bubbling cauldron of imaginative and forward-
thinking social enterprises looking to do their bit 
to tackle some of the country’s overlooked, or 
simply unaddressed, social problems.

The Big Issue may be the at the forefront of 
tackling homelessness and poverty, but it sits 
alongside other creative businesses which 
channel the work they do into benefitting people 
living on the streets.

During last year’s Global Street Paper Summit in 
Glasgow, delegates were treated to an alternative 
tour of the city by an Invisible Cities guide, 
who pointed out some things – sights, shelters, 
businesses and places of note - that, though lesser 
known to everyday locals, were important to the 
homeless population. 

One of those mentioned was The Blankfaces, 
a social enterprise fashion label that not only 
provides a small source of income to the 
homeless people it works with, but also involves 
them in the design process of its products, from 
the inception of ideas to the finished article of 
clothing.

Now just over a year old, The Blankfaces is a 
recognisable streetwear brand with the stories 
of Glasgow’s homeless community embedded 
within its prints and designs. Its success over 

such a short period of time has seen its products 
being sold across prominent retail outlets, to 
the opening of a stand-alone store in the Savoy 
Centre, a Glasgow city centre shopping mall, 
thanks to a new project pushing to offer retail 
space to local artists and entrepreneurs.

INSP visited the store - which is a mere hop, skip 
and jump away from our home – to chat to the 
38-year-old founder of The Blankfaces, Gerard 
McKenzie-Govan. As he spoke passionately 
about the idea, intrigued customers streamed in 

and out.

Perhaps in line with the social enterprise’s name, 
Gerard was reluctant to have his picture taken 
as the face of the organisation. “It shouldn’t be 
about ‘look, I run this thing’. It’s more about 
looking at the people we work with - this is their 
story. Let’s give this brand to the people who 
need it, and which it represents, and showcase 
them,” he explained.

INSP: What is The Blankfaces, and where did 
the idea for it come from?

Gerard McKenzie-Govan: Essentially, we are a 
fashion brand working towards the aim of ending 
homelessness. We see that money has been 
thrown at the issue for years and years, and it’s 
not changed – it seems to be getting worse every 
single day. If you walk down [Glasgow main 
streets] Buchanan Street or Sauchiehall Street, 
you can see it. If you open up the newspaper, you 
can see it. Clearly, what’s being done on a grand 
scale isn’t changing anything.

About four years ago, I had a little boy, and my 
thoughts and feelings just changed. I wondered, 
what if he was ever in that situation? What if 
he was being prejudged, labelled a junkie or an 
alcoholic, or this or that, by people who walk past 
him without even knowing who he was or what 
he’s been through.

So I started up these classes at the Lodging House 
Mission [a local support centre for vulnerable, 
homeless and socially excluded people located 
near the Glasgow’s iconic Barrowlands music 
venue] just sitting around talking to people, 
everyone treating each other like human beings, 
actually listening to their stories. I’ve done 
fashion and textiles, and worked in retail for 
years…

That’s your background, right?

Exactly. And hearing these stories, and having 
that background, I started to think about using art 
classes and creativity to just get the stories of the 
people I met there out to everyone. 

For me, my wife, and a lot of my friends, when 
I see someone wearing something nice, I’ll 
probably ask them where they got it. When 
people buy from us, they learn about the story 
behind everything we do - it’s not just about 
buying a t-shirt. When you look and wear a 
design on one of our garments, it’s not just a 
cool picture; it’s that designer, the person who 
came up with that idea, and their perceptions of 
homelessness.

We got going with these small scale classes, and 
thanks to a grant from Firstport [a funding and 
support organisation for social enterprise start-
ups in Scotland], we were able to print 100 of our 
first design – ‘People Make Mistakes’ [a cheeky 
twist on the Glaswegian motto ‘People Make 
Glasgow’] - and even more amazingly, sell them. 

We started putting that money right back into the 
classes and the business, and here we are today.

Ok, so you’ve touched on it a little, but what 
was the spark that meant your background 
in fashion and your own realisation of the 
homelessness issue metabolised into The 
Blankfaces?

I want to break down the barriers that seem to 
exist of ‘them and us’. There shouldn’t be a ‘them 
and us’. Until I was about 15, 16, my mum and 
dad had a little hotel down in [Scottish coastal 
town] Ayr. We stayed in one of the rooms and 
my mum, she was a proper Christian, she cared 
for absolutely everyone. She regularly took in 
homeless people and she treated them like family. 
If they were hungry, she’d give them breakfast 
and dinner - she just cared for people. And my 
whole life growing up, in a room in this hotel, 
it wasn’t ‘them and us’. I would hang out with 
the kids from the families that were homeless 
and passing through. It wasn’t ‘oh these guys are 
homeless and then there’s me’. That rubbed off 
on me.

At that time, homelessness wasn’t like today. 
Now, it’s rife. It’s shocking - there shouldn’t be 
people sleeping on the streets in this day and 
age. There are so many buildings lying around 
in Glasgow empty, and we’re not doing anything 

The Blankfaces: The Fashion Label Subverting the ‘bleeding heart’ of Homelessness

One of the first Bankfaces designs - the bleeding 
heart - All photos courtesy of The Blankfaces

Modeling a selection of Blankfaces garments. 
Photo Courtesy The Blankfaces

Continued of  Page 6
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Op-Ed by Mark Merin, Cathleen 
Williams and Faye Kennedy;
 for Safe Ground Sacramento, 
Sacramento Homeless Organizing 
Committee, and The Poor People’s 
Campaign.

Sacramento’s County’s 2019 “Point in 
Time’” count of the number of homeless 
people living outside or in shelters was 
completed in January, and while figures 
have not been released, it is predicted that 
the count will show a 30% year to year 
increase in the number of homeless people 
in Sacramento. Homeless, or preferably 
“houseless” people, are considerably 
more visible not only along the American 
River Parkway, but also on city/county 
property in the middle of the City and 
in public places on popular streets. 
The recent occupation of a large lot on 
Stockton Boulevard, which was broken up 
by Sheriff’s deputies on May 1, is a good 
example of overall failure of a public 
policy to address homelessness.

On May 1, 126 people were forced off 
a large, unused piece of public property 
onto the streets in the neighborhood, many 
still in the area but even more tenuous 
in their survival as they squeeze onto 
grass strips and sidewalks, without trash 
disposal, drinking water, and toilets. 

How it makes sense to evict houseless 
people from unused public property 
(and trash their belongings) -- when 
there are no alternatives for them -- is 
beyond us.  Certainly it doesn’t make 
sense economically — we can sustain 
communities of houseless people, as Safe 
Ground Sacramento has been saying for 
years, for next to nothing. We can provide 
clean water and sanitation, pick up trash 
as we do for any neighborhood, and 
involve volunteers, non-profits, and the 
faith community in providing supportive 
services. This will be far more humane 
and efficient than the harsh but futile 
efforts of ill-equipped law enforcement 
officers diverted from their proper role 
in our neighborhoods.  Indeed, given the 
disabilities and health challenges of many 
houseless people, the policy of keeping 
people on the move actually increases the 
burden on public health resources and 
private emergency rooms.

Certainly it doesn’t make sense from a 
moral perspective.  As a society, we must 

face that even the proposals advanced by 
the new administration under Governor 
Newsom will not house the millions in 
poverty in our state. And while these 
plans are implemented, as an interim, if 
you will, “emergency” measure, we must 
deal with the hardship and the public 
health dangers faced by the thousands 
now on the streets and in parks and public 
spaces.  Staffed “emergency” barracks 
– now proposed as temporary shelters for 
a fraction of the total houseless population 
at unbelievable expense -- cannot solve 
this crisis. 

What we need is PERMISSION to erect 
tents or other modest dwellings on public 
property. Groups of houseless people 
can and will organize with the help 
of organizations such as Safe Ground 
Sacramento, Sacramento Homeless 
Organizing Committee (SHOC), the 
Poor People’s Campaign, and other 
organizations and faith leaders. We are 
ready to step up. We can support the 
construction of peaceful communities 
where people govern themselves. 
Admission and participation agreements 
will allow houseless people to assemble, 
provide security, take on responsibility, 
address their individual problems, 
reconnect with their families or qualify for 
benefits -- and move on with their lives.  

WE NEED TO OFFER THE FIRST STEP 
OFF THE STREETS and all the City or 
County has to do is say, “OK let’s give it a 
try.”  We’ll do our damnedest to see Safe 
Grounds flourish. We know it can work, 
as it has in Seattle, Portland, and other 
cities.

The May 1 eradication of the Stockton 
Boulevard community shocked even 
Supervisor Patrick Kennedy. While he 
acknowledged that he told the Sheriffs 
they could “go ahead” and do a “clean-
up,” he did not envision 30 Sheriff SUV’s 
and deputies in riot gear forcing people to 
move, citing them, and bringing in teams 
to dispose of the belongings left behind.

Supervisor Kennedy has been asked by 
a coalition of over 20 groups involved 
in housing and homeless issues to get 
the County to support self-governing 
communities of homeless people. Let’s 
not be the last city to let homeless people 
help themselves.

  Safe-Ground’s Time Has Come

A Special Thanks to Our 
Homeward Underwriters:

Karen Banker
Geraldine Baskerville 

Lincoln Bergman
Ron & Carola Blubaugh

Carol Downer
David Dratman, AAL

Ron Javor
Jeannie Keltner

Rory Litwin
Michael Meek

Gregory Martin
Allen Pleaner

Salvador & Gloria Sandoval
Sally Weinland

Michael Williams
Earl Withycombe II

Organize Sacramento
Uptown Studios Inc.

Los Rios College Federation of 
Teachers

Safe Ground Sacramento
Mercy Pedalers

Blankfaces T-shirt. Photo courtesy of The Blankfaces
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with them. Why can’t we help? Supposedly 
‘People Make Glasgow’, this whole big mantra, 
but if you look at it, people here are not helping 
those who really need it. We’re just trying to 
do our little bit, to change those mind-sets and 
perceptions, trying to re-educate people in the 
actual reasons behind homelessness and the needs 
of those experiencing it. Showing people as 
human beings instead of just another blank face.

The fashion industry is worth billions of pounds 
each year. If we can help people with the money 
we make, then great. But more importantly, 
people buy clothes and people wear them and 
they talk about them. Everyone needs them. Even 
if someone says they hate fashion culture, or they 
don’t care what they wear, everyone has their 
own style. They wear something because they 
want to look that way. If they can buy from us, 
and we’re giving it back to someone that needs it, 
then great. But, it’s about telling stories. You hear 
some of them and, I’m not going to lie, if it was 
me, I’d be in a worse situation than these guys 
– the strength some people have is amazing.

So how does it work in practice and what’s the 
design process?

We start by doing a workshop at places like 
Lodging House Mission – we have big tables 
out, and volunteers, like students, who come in 
and sit with the people there over a four-week 
cycle. We start with writing down your timeline, 
how you’ve got to this point in your life, and talk 
about picking out the bits that jump out. Some 
of the participants don’t want to draw, but that 
doesn’t necessarily mean they don’t have that 
creative side to them.

They can tell us their story and we go away and 
work with that - we have a graphic designer who 
works with us - and come up with something. 
Or, you have people like Buddy, whose image is 
the next one we’re working up - he’s an amazing 
artist. He’ll sit and draw things and you might not 
get it. But then he’ll explain the thinking behind 
it and it’s so powerful. So we try everything. If 
someone wants to sit down and paint and have an 
art lesson with us, then we’ll try that. If it’s more 
to do with telling us their story and then we go 
away and come back with an image, then we’ll 
sit back down with that person and say these are 
the images we’ve come up with. We want to be 
a brand that people buy because we look good, 
not just a thing that people buy because they feel 
sorry for us or the people that we work with. It’s 
about taking that story and working it up into an 
image that will sell even in a high end department 
store, a high street brand where every image has 
a connective story behind it and a meaning. You 
don’t get that with any other fashion brand at the 
moment.

A really important aspect is getting these outside 
volunteers coming in and taking the classes. I 
could do them, but I’m no longer a person who 
sees a barrier between myself and homeless 
people. I’d rather get people in that I can say 

‘let’s sit down and talk to these people, let’s just 
have a group discussion, let’s paint together, 
find similarities between us’. The first time I 
took a group of students into the Lodging House 
Mission, one of them asked ‘well who in here 
is homeless?’. And I’m like ‘well, everybody’. 
She said, ‘they don’t look homeless’. And so 
there’s that perception disconnect. It’s breaking 
down that barrier with her, and breaking down 
a different barrier with others. Just hearing a 
personal story, understanding how and why they 
got to this point in their life, and asking ourselves 
what we can do to help. We’ve partnered with 
students at Glasgow Caledonian University who 
will incorporate their discussions with homeless 
individuals we’ve linked them up with into their 
end of year catwalk show – each garment will 
have a story to it from a homeless person. That’s 
so empowering.

For any of the people that come up with the 
design, ten per cent of every garment sold with 
their design on it, be it a t-shirt, a hoodie, a 
sweatshirt, goes directly to that person. With the 
rest of the profits, we are going to be working 
with ten small grassroots homelessness charities 
across the UK, to help them on their way. 
These guys are the front line, actually providing 
services that are helping homeless people on a 
day to day basis. So, instead of giving it to the 
biggest organisations, we work with the wee ones 
who actually need a leg up, like we did at the 
start.

How have you benefitted from being in 
Scotland in terms of getting set up as a social 
enterprise?

There is a lot out there, in this country, for 
businesses like us. There are a lot of social 
enterprises that are working in very niche 
markets, who can see what I’m seeing in terms 
of how the issue that they are aiming to tackle 
isn’t being properly addressed, or perhaps isn’t 
being addressed at all, and that’s why small 

businesses like us are important.

Of course, we shouldn’t have to exist. If the 
people in positions of power were doing things 
properly, looking after people in society the way 
they should be, these organisations wouldn’t need 
to be there. I saw a problem, a need, and that’s 
why we’ve gone for it on our own. The bottom 
line isn’t making money or having a thriving 
business, although those things are important for 
sustainability - it’s about making a difference to 
the people you’re trying to reach.

Talk us through one of your most recognisable 
designs.

The bleeding heart is probably our most famous 
design. That was Davie, who I met down at 
Lodging House Mission when I first started, 
before I’d had the idea for The Blankfaces. I 
sat down with him and we were talking and his 
thoughts were: homeless people are seen as a 
‘bleeding heart’, they always have their hand out, 
they’re always wanting something. He wanted 
to subvert that. He wanted to be treated like a 
human being, not just someone sitting on the 
street being felt sorry for, asking why they’re 
being ignored by people who put the blinkers on 
and think if they’re not looking at people on the 
street then homelessness isn’t an issue they have 
to care about.

We had this symbol and then we were deciding 
what it would actually look like. We decided to 
come up with a proper, realistic looking heart, 
none of this love heart type stuff, something 
that’s dirty and real because being homeless can 
be - it’s a difficult experience. When he saw the 
result, he was so proud. Just seeing that in his 
face, that this was his idea come to life, was so 
heartfelt.

This interview has been edited for length and 
clarity. Courtesy of INSP.ngo

The Blankfaces      Continued From Page  4

Homeless participants and Blankfaces volunteers collaborate in one of the social enterprise’s 
creative workshops. Photo Courtesy The Blankfaces
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Today, 47 million people – 43.2% of the 
population – live in poverty. 40% of the 
poor are white, despite the myth that poverty 
affects African Americans alone. 
This Third Reconstruction responds 
to the rising struggle to survive, as 
jobs are eliminated in the globalized, 
automated economy; asrents skyrocket and 
homelessness multiplies; as communities 
are poisoned by polluted water and air. The 
bloated military commands more that half of 
federal spending while food stamps and head 
start are cut. 

The Poor People’s Campaign  does not take 
partisan stands or advocate for Democrats. 
Rather, the Campaign maps out a strategy. 
As Dr. Barber pointed outat the Congress, 
poverty is greatest in precisely those areas 
where poor people are blocked from the vote 
by new restrictions (like ID requirements) 
and by “gerrymandering” which draws 
district linesto take away the power of the 
poor. 

In order to win systemic change, the 
movement must build state-by-state, and 
take on the suppression of the vote in the 
South. These 13 states have 127 electoral 
college votes. Mobilization and unity of the 

South across ethnic lines means power on 
the national stage, power in Congress and 
ultimately the presidency. 

At the Congress, Dr. Barber laid out the 
following principles to guide the Campaign:

• Engage in indigenously led grass roots 
organizing across the state. Not just 
cities, but the whole state. The ongoing 
crisis will bring out the crowds. The 
movement depends on local people who 
are committed to working together for 
the long haul. 

• Use moral language to frame and 
attack hurtful public policy, no 
matter who is in power.  Partisanship 
(party-based affiliation) undermines 
moral leadership. The Campaign 
agenda includes many issues that are 
not left versus right. Wages, health care, 
thetransition from fossil fuel: all these 
issues claim the higher moral ground.

• Demonstrate a commitment to civil 
disobedience that follows the steps 
of non-violent action and is designed 
to change public conversation and 
consciousness. Try to meet with“the 
powers that be” first. Then move to civil 
disobedience to force the issue. The goal 
is not to destroy your adversary but to 

call for a public awakening. This is a 
transformative movement. 

• Recognize the centrality of race 
without buying into racial division; 
when people ask whether it’s race or 
class, we just say “yes.”

• Reach out to marginalized groups in 
your state, no matter how unlikely 
they may be as allies. Learn and teach 
how issues intersect, impact everybody.

• Make a serious commitment to 
engage in academic and empirical 
analysis of history, policy, and the 
current situation.

• Use all forms of social media. Register 
and engage voters in every election.

• Engage in strong legal strategy, 
• Sing! Foster theomusicology. It’s not 

just showing up and singing. Wrap the 
music and the issues together.

• Resist “one moment” mentality;we 
are building a movement. 

Dr. Barber closed his presentation by 
pointing out that every attempt to oppose, 
and destroy the Poor People’s Campaign 
makes it stronger. Where there is struggle 
there is progress. 

This is the message of the great orator and 
liberator Frederick Douglass, himself once 
enslaved, after the infamous Dred Scott 
decision by the Supreme Court before the 
Civil War. The court held that a black has 
no rights a white man was bound to respect: 
a man enslaved in a slave state could find 
freedom nowhere in the nation, no matter 
where he travelled or how long he had been 
free, he would always remain the property of 
another.

Frederick Douglass, in that darkest hour, 
wrote that the movement for freedom would 
grow stronger because of this outrageous 
setback. And this remains true today.

Photo Courtesy Crystal Sanchez
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clip & mail coupon

Homeward Street 
Journal has been 
publishing since 
1997 as a non-
profit project of the 
Sacramento Homeless 

Organizing Committee, a 501c3.  
The paper’s mission is to alleviate 
miscommunication between 
communities by educating the public 
about housing and poverty issues, and 
by giving homeless people a voice 
in the public forum.  Homeward also 
informs  homeless persons of shelter 
and occupational assistance,   and acts 
as a creative self-help opportunity 
for those individuals who wish to 
participate.

 The opinions expressed in Homeward  
are those of the authors, and not 
necessarily of SHOC or Homeward.
     

Submissions and Editorial Policy

We welcome any participation or 
contributions:  Articles, poems and 
other writing can be submitted at our 
office in Friendship Park, or mailed to 
the address below.

 All writing submitted for publication 
will be edited as necessary, with due 
respect for the author’s intent.  The 
editors will attempt to consult with 
an author if changes are necessary, 
however, the paper will go to print 
with the story as edited  if the author 
is unavailable. 

 All Letters to the Editor must be signed 
to be published.  If the writer wishes to 
remain anonymous s/he should so state, 
but the letter must still be signed .

 Poetry and graphics will not be 
edited, either the paper will publish the 
submission or not. 

 In submitting articles to the paper, 
authors  give their permission to print 
their submissions in accordance with 
the above stipulations, as well as 
possible reprinting in INSP member 
papers, with due byline.  Any requests 
for stories outside the above three will 
be referred to the author.

 Subscriptions are available with a 
$20 contribution.  Make checks out 
to SHOC (Sacramento Homeless 
Organizing Committee). 

Loaves & Fishes is not affiliated 
with the Homeward Street 
Journal in any way.   Participants 
with the paper are not allowed to 
solicit for donations for L&F, nor 
make any reference regarding 
the relationship between Loaves 
& Fishes and this newspaper 
whatsoever.

All correspondence can be sent to:
          Homeward Street Journal
          PO Box 952
          Sacramento, CA 95812
   

The paper may be reached at:
(916) 442-2156

The paper may also be e-mailed at
 homeward2@yahoo.com

On the web at: 
https://sacshoc.org/homeward

Welcome to 
Homeward: 

Please help us make a differance!

Night Shelters

Salvation Army: 12th and North B St. 
Sheltar spaces are limited, call for availability. 
916-442-0331

St. John’s Shelter:  Women and 
Children.  4410 Power Inn Rd.  Call between 
10am & 3pm for space availability.  916-453-
1482

Union Gospel Mission: 400 Bannon 
St. Beds for Men Only, sign up 6:30pm 
at mission, Newcomers/Referrals have 
priority. 7:30pm Chapel Service  with  meal  
afterwards, 6am breakfast for residents. 
Showers / shaves 9-11am & 1-2:45pm. open 
to all  homeless  men:  916-447-3268

Next Move (formerly SAEHC)    24 
hr  Family Shelter; Families, single adults 
with children who have no other resource:  
Women’s Refuge; single women, no children:  
Call for screening/space availability 916-455-
2160

Volunteers of America Family 
Shelter: Adults w/children only. Apply 
Tues.-Thurs.   1-3 pm 1490 Blding B, N. “A” 
St. 916-443-4688

Day Shelters

Friendship Park: Between 12th St. & 
Ahern on North C: Weekdays 7am - 2:30pm: 
open to anyone: Many services

Meals

Union Gospel  Mission: 400 Bannon 
St.: 7 days, Evening meal, Men/Women: 
Church service 7:00pm required, dinner 
following 8:30-9:15pm. Sunday 11am service, 
lunch at noon. 916-447-3268

Loaves & Fishes: 1321 N. ‘C’ St.: Lunch 
every day 11:30am-1pm. Tickets available 7 
am- 12:30 pm at Friendship Park weekdays: 
at 8 am on Saturday and 10am on Sundays.

Women’s Civic Improvement 
Center: Seniors Only: 3555 3rd Ave. 11:30-
12:30 lunch M-F  916-452-2866

Food-not-Bombs: serves free food in 
Cesear Chavez Plaza, 9th & J St., every 
Sunday 1:30 pm. All Welcome.

Foundation of Faith Ministries 2721 
Dawes St. Rancho Cordova. Every 4th Sat. 
3-5 pm All Welcome.

Glory Bound Street Ministry 4527 
Parker Ave. Sundays; breakfast 11:30 am 
after 10 am church service; dinner 6:30 pm 
after 5 pm church service: Fridays; dinner 7 
pm after 6 pm church service. Must attend 
services. 916-452-7078

Safe Haven Calvery Christan 
Center: 1300 North C St. 8 am Sun, Coffee, 
Women’s clothing, Service 9am: Wed. 6 pm 
bible study.

Women & Children

Maryhouse: 1321 N. ‘C’ St. suite 32: 
Breakfast for Women and children 8am-9am. 
Day shelter 8am-3pm weekdays for women 
and families.

Wellspring 3414 4th St.: T&Th full 
breakfast:  M-W-F continental breakfast for 
women and children. 916-454-9688

Youth Services

Wind Youth Services: Drop-In 
Center for youth (ages 12-24) experiencing 
homelessness: 1722 J Street, M-F 9am-
6pm, S-S 10am-2pm:  Emergency shelter 
for ages 12-17, call 1-800-339-7177:  
Emergency shelter for ages 18-24, call 916-
561-4900.  Services also include: street 
outreach, case management, mental health

Free Clothing

Sacramento Food Bank: 3333 3rd 
Ave. (at Broadway) 10am-2pm Mon - Fri. 
 916-456-1980

Union Gospel Mission: 400 Bannon St. 
Men:  M-Sat 9-11am or 1-2:45pm: Women and 
Children: Thurs. 9 am signup, 9:30-10am bible 
study, 10 am - 12 pm shop.  916-447-3268

Glory Bound Street Ministry 4527 
Parker Ave. Clothes Closet, Sundays 11:30 
am all welcome. 916-452-7078

Medical

Mercy Clinic: For homeless adults, 
children: 1300 block of N. ‘C’ Street next to 
fire station. 916-446-3345

Sacramento Dental Clinic: 4600 
Broadway (Primary Care Blding) Walk-ins 8 
am - 12:30 pm  916-874-8300

Mental Health

Guest House, 600 Bercut Drive.: 
Homeless Mental Health Clinic.  Mental 
Health evaluation, medication if needed. 
Housing referrals for mentally ill, GA refs, 
SSI aps, refs to A & D counseling:   916-440-
1500

Hope Co-operative (formerly 
TLCS): 1400 N.’A’ St. Blding. A; Adults 
18 yrs & up; Refferrals to transitional living 
programs, independant living, mental health 
support services; SSI/SSDI application 
assistance;  Walk-ins  8-11am  M-F 440-
1500

Genesis: Professional Counseling for life 
problems. Referrels. 401 12th St. (DeLaney 
Center). 916-699-1536

Crisis Intervention

WEAVE: Services for victims of domestic 
violence and sexual assault and their 
children. Referrals to court mandated battery 
intervention programs,  Safe house,  24 hr. 
crisis line: 916-920-2952

AIDS / HIV

AIDS Housing Alliance  provides 
residential care,  transitional housing & 
permanent housing services to homeless 
persons living with aids. 916-329-1093 
weekdays.

CARES (Center for AIDS Research, 
Education and Service): 1500 21st ST. 
Serves people with HIV and AIDS. Medical 
care, mental health, case mgmt, health ed 
and regional prevention/ed classes.  916-
443-3299

Breaking Barriers: Homeless Outreach 
Program provides direct services to people  living 
with AIDS and HIV.  Transportation to social 
services, medical appointments, job interviews, 
and housing assistance.  916-447-2437

Harm Reduction Services: 40001 12 
Ave.; High risk outreach; HIV, Hep-C testing; 
case management for HIV; free medical 
clinic, needle exchange.  916-456-4849

Alternative Test Site: Free anonymous 
HIV testing, Wed /Thurs. Call for appt.          
 916-874-7720.

Legal Aid

Disability Rights, CA:  Free legal 
services for people with  disabilities. Call for 
appt. toll free: TTY:(800)776-5746

Tommy Clinkenbeard Legal Clinic: 
401 12th St. (DeLaney Center) Free legal 
assistance and advocacy for problems 
related to homelessness. 916-446-0368

Legal Services of Northern 
California, Inc: 515 12th St. (at E ST.) M-
F 8:30am-12pm, 1pm-5pm. Problems  with  
public benefits,    landlord /  tenant,   divorce 
clinic. Call for appt. 916-551-2150

Welfare Rights: 1901 Alhambra Blvd. 
(2nd floor) M-F 9am-5pm: AFDC, Food 
Stamps, Workfare and Medical rep at 
hearings.      916-736-0616

Social Security Disability / SSI 
Lawyer Free Consultation  (916) 
658-1880

Veterans

VA  Outreach:  1-800-827-1000

Homeless VA Coordinator:
(916) 364-6547   

Mather VA Social Works:  help getting  
DD-214, any vet.  (916) 843-7064

Sacramento Veterans Resource 
Center 7270 East Southgate Dr.  916-393-
8387

Miscellaneous

Francis House Center 1422 C St. 
Must get a lottery number 9am. M,Tu,Th,F 
for Direct Services: ID vouchers, transp. 
assistance; In depth resource coaching by 
apt.; Veteran’s advocate; Notary services 
Thurs. call for apt.; Job Development Center 
M,Tu,Th,F  9:30am – 1pm. Family Rescue 
motel vouchers for qualified families Mon. 
1pm.  (916) 443-2646

Sacramento Food Bank & Family 
Services: 3333 3rd Ave. (south of 
Broadway) Mon, Tues, Thurs, Fri 10am-
1:30pm, and Wed 4pm-7pm. 916-456-1980.

Social Services: 28th & R ST. M-F 
7:30am-5pm. Call for asst. 916-874-2072

Employment Development 
Department (EDD): 2901 50th St. (at 
Broadway) M-F 8am-5pm. Unemployment, 
job services. 
916-227-0300

Medi-Cal: 1-800-773-6467,1-888-747-
1222. Or see DHA eligibility workers 1725 
28th St. 916-874-2256

Social Security Office: 8581 Folsom 
Blvd (East of College Greens Lite-rail stop, 
past the flea market) M-F 9am-4:30pm 
 916-381-9410:  Natl line 1-800-772-1213

Califorina Youth Crisis Line: 
1-800-843-5200

Health Rights Hotline:
551-2100

Narcotics Anonymous Hotline
1-877-NA-6363

211 Sacramento
Dial 211 

for tele-info & referral service   

Resources List

About SHA
The Sacramento Housing Alliance 
is a network of  concerned citizens 
who promote decent affordable 
housing for low income households  
and homeless people through 
advocacy and participation in  
public discourse. 

For more info, or if you would like 
to participate, please call:

(916) 455-4900
http://sachousingalliance.org

909 12th Street, Suite 114
Sacramento, CA 95814

The SHA does not itself 
provide or manage  housing.

I want to help HOMEWARD continue in Sacramento. 
            Enclosed find my donation of:

Please mail my copies to:

Name: _________________________________________________
Street & Apt: ___________________________________________
City: __________________________________________________
State:____________________________ Zip: _________________

Make checks payable to the Sacramento Homeless Organizing Committee (SHOC)
 and mail to:  SHOC, PO Box 952  Sacramento, CA  95812

23.4
Office Use Only

Received

$20 for a one year
     subscription

$100 for one year as an 
Underwriter

               (includes subscription) 


